
Introduction

ÁBeing stereotyped negatively influences 
academic performance, memory, leadership 
aspirations, and self esteem

Sekaquaptewa& Thompson, 2003;  Steele, 1997; Steele & 

Aronson, 1995; Hess, Hinson & Statham, 2004; Levy, 1996;  

Davies, Spencer & Steele, 2005; Crocker,Voekl,

Testa& Major, 1991; Fryberg, 2003

ÁStereotyping leads to negative interpersonal 
appraisals

Brown Givens & Monhan, 2005;   Mastro& Tropp, 2004;

Monahan, Shtrulis& Brown Givens, 2005

ÁStereotype activation influences a personõs 
perceptions and behavior 

Bargh, Chen & Burrows, 1996;Devine, 1989

Hypotheses

ÁActivation of one set of stereotypes about one 
group will influence the tendency to stereotype a 
different group.

ÁParticipants exposed to Indian icon will 
heighten stereotyping of other racial minorities.

American Indian prime used      Athletic prime used

in Study 1                       in Study 1     

Chief Illiniwek

Study 1

Methods 

Participants:

Á79 Students attending the University of  Illinois (44 

female, 35 male).

Procedure:  

ÁExperimenters individually approached potential 

participants to complete a survey.

ÁExperimenter removed folder with survey from 

bag, in plain sight of  participant.  

Á3 conditions:

ÁAmerican Indian Prime:Folder with Chief  

Illiniwekstickers

ÁAthletic prime:  òIó school logo stickers

ÁControl: Blank folder

ÁParticipants completed Scale of  Anti-Asian 

American Stereotypes (SAAAS; 

Lin, Kwan, Cheung, & Fiske, 2005).

Results

Participants primed with the American Indian 
icon  endorsed Anti-Asian stereotypes more 
than participants primed with the school logo 
and participants in the control condition.
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Methods

Participants:

Á161 Students attending The College of  New Jersey 

(129 female, 32 male).

Procedure:

ÁParticipants randomly assigned to read a paragraph 

and circle words with a capital letter

ÁParticipants primed with Chief  Illiniwekor control 

condition. 

ÁCompleted SAAAS subsequent to priming 

manipulation.

Results

Participants primed with the American Indian  
icon endorsed Anti-Asian stereotypes more 
than participants in the control condition.

Discussion

ÁExposure to American Indian sports icon 

increased levels of  bias compared to controls.

ÁHeightened stereotyping was due to icon and not 

athletics. (Study 1).

ÁRegardless of  the type of  prime, exposure to the 

Indian icon increased tendency to endorse 

stereotypes.

ÁExposure to the icon promoted heightened 

stereotyping for other racial minorities. 

ÁUse of  an Indian icon may contribute to the 

creation of  a racially hostile environment

ÁThe persistent use of  Indian icons comes in spite

of  criticism that similar derogatory images of  other 

ethnic groups would not be acceptable in our 

society

Strong 2004

ÁFuture studies should further evaluate the use of  

Indian mascots in sports.
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