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1.

Project Summary

Project Title: New Immigrant City (working title)

Project Abstract: New Immigrant City is a self-guided audio tour in which recent immigrants describe their everyday lives in New York City, impressions of the city and comparisons to home. The tour, accessible via cell phone, will lead participants throughout the city, superimposing new subjective meanings onto its spaces, architecture and activities. Hand-painted street signs, electronic sandwich boards and a bus tour complete with NYC-certified guides will be used to publicize and contextualize the audio tour for listeners. 

Total Project Budget: $17,500
Lead Contact:
Ricardo Miranda

Email: miranda@tcnj.edu

Phone: 917 748 9975

Address: 175 Eastern Parkway, 5B, Brooklyn, NY, 11238

Key Team Members:

Brooke Singer

Email: brooke@bsing.net

Phone: 917 939 5785

Address: 175 Eastern Parkway, 5B, Brooklyn, NY, 11238
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Project Proposal

Description: The core of New Immigrant City is a self-guided audio tour of New York City narrated by recent immigrants from countries that either the United States has deemed at odds with the U.S. government or unsafe for U.S. travelers. We will work with groups like New Immigrant Community Improvement (NICE) and the New York Association for New Americans (NYANA), as well as less official channels, to identify a handful of immigrant narrators who represent diverse backgrounds and experiences, but share the fact that they have recently arrived in New York City. 

To create the tours, we will ask each narrator to address a loved one (spouse, sibling, parent or friend) who remains in the home nation, and describe to him/her aspects of everyday life in New York City, impressions of the city and comparisons to home. We will ask our narrators to lead us through the city as we record, using place, architecture and activities as focal points for their descriptions. Through a rich layering of personal storytelling and ambient sounds along with the real-time visuals of the city, the resulting tours will provoke questions concerning perception, public space, home, architecture, belonging, ideology and human interaction. 

We will be asking people who are living between radically different places to put words to their experience of dislocation. Participants will experience a type of dislocation as well, as the city they call home is de-familiarized by these alternate perspectives. Visitors to New York who participate in our tour will explore the true vastness of the city that is not typically represented in guidebooks or easily accessible to a general public. 

We will use cell phones to deliver the tour. People will be alerted to the presence of the audio tour via hand-painted signs that demarcate the location, introduce the narrator and provide information for dialing up the tour. The sign will imitate the format of a museum object placard, but each sign will be painted in a style indicative of the home country of the narrator. These signs will be mounted on existing signposts or painted onto city walls and buildings with permission of owner.

Some people will learn about the tour simply by stumbling across one of these signs. In addition, we will design a tour map with locations of all the signs, loosely based on the (in)famous Hollywood Star maps. Our map will be distributed for free in touristy locations like Times Square, Canal Street and Ground Zero by people wearing electronic sandwich boards. The electronic sandwich boards will have embedded screens and audio to entice the public. The wearer of the sandwich board will also approach people passing by to encourage them to stop and learn more. Since our printed map will not include the tour phone numbers, people must visit the locations to participate.

On select weekends during the exhibition, we want to run a tour bus that will take groups to the audio tour locations. On the bus between locations, NY-certified tour guides (typically very performative, extroverted and lively characters!) will narrate the trip and "sights" out the window. We will not tell our tour guides details of the trip in advance, forcing them to "improv" the tour between sites. Because many of these sites will not be in usual tourist locations or neighborhoods, the guide may have to think on his/her feet and speak on the fly.  For people on the tour bus, New immigrant City is an experiment in describing the city through new eyes and foreign perspectives juxtaposed with official and trained storytelling.

At a time when anti-immigrant rhetoric is on the rise, what is the pulse of the renowned New York City "melting pot?” What does a globalized city sound, look and feel like? With some minority populations growing to the point of becoming majority populations, provoking all kinds of xenophobic reactions, how does one write a popular tour of the 21st century?

Site: New Immigrant City will take place throughout New York City’s five boroughs. Many of the locations will likely be in Brooklyn and Queens because this is where most new immigrants first settle. Specific neighborhoods attract different groups and are, in turn, remade in their wake, often times mimicking the country of origin, such as in “Little Italy.” Our tour might include neighborhoods like Midwood (home of “Little Pakistan”), Astoria (home to Arabs and Bangladeshis), Sunnyside (home to Colombians), Flushing (home to Persians) or East Flatbush (home to Haitians). Historic landmarks (Empire State Building, the Brooklyn Bridge, the Flatiron) and tourist attractions (Times Square, Central Park horse-drawn carriages, Wall Street) will probably find their way into the tour as well. These are, of course, exciting sites to all first-time visitors of New York City since they have been made iconic through photography, film and television. There is a feeling as if you have really arrived when these places are experienced first-hand.

Duration: We will launch the project in late spring with the unveiling of the hand-painted signs and murals. The phone-in audio tour will be active throughout the summer, which is the peak of the tourist season. Exactly how often we will send out the electronic sandwich boards and run the bus tours will be determined by our final budget, but we hope to have one or the other or both operating every weekend in July and August. In the proposed budget, we have allotted for 3 sandwich board carriers for 8 days and 4 bus tours. Starting Fall 2009, the project will live indefinitely online where it will be archived in full. 

Audience: Our target audience is broad; we want anyone living in or visiting New York City to participate. The hand-painted signs will be colorful, lively and slightly out-of-place, attracting people’s attention on the street. Because the interaction is easy (just use your phone) with little commitment (you can listen for as long as you are interested), we believe many people will at least give the tour a try. A voice prompt will direct people to learn more about the project and how to continue with the tour. Each sign will also promote the project’s URL where visitors can download the tour map. This way people can take the complete tour at a more convenient time or carry the map with them to continue when they happen to be near a site location. The “pimped” sandwich boards are sure to attract attention and the carriers will be ready to pull people into conversation to promote the New Immigrant City tour.  

Interaction and Participation: We will use cell phones to deliver the tour. Cell phones are the most pervasive, personal technology today. Discussions concerning pervasive computing often focus on future scenarios or technologies that have pervasive characteristics but lack real pervasive distribution. This is not the case with the cell phone. The International Telecommunications Union reported at the end of 2007 that half the world's population has a cell phone and more than two thirds of all mobile subscribers were from developing countries. 84% of the total U.S. population owns a cell phone.  This allows us to rely on the cell phone without requiring that we provide hardware or lengthy instructions to our audience. The cell phone also is a common cultural artifact or necessity that unites narrators and participants, a fact we may explore explicitly through conversation or implicitly through the act of the tour. How the cell phone in particular, and technologies in general (call centers, the internet, airplanes, electronic money transfers), are changing the new immigrant experience is another topic that may enter into the tour dialogue.

To start the tour, a person dials a unique phone number advertised on a sign. The length of the audio recording will vary at each site, but we imagine they will last at least five minutes and continue no longer than 20. Because we are recording on site, the tour audio may reinforce the sounds and sights that the participant experiences or they may differ. For example, a narrator may bring us late in the evening to the front of a noisy club where people wait, chat and smoke. During the day, when a listener visits, the club storefront is gated shut with no crowds in sight. At the start and end of each recording, a voice prompt will direct listeners to information about how to continue the tour and find other locations. In total, New Immigrant City may have 15 to 30 tour locations. 

Technology:

Cell Phone (provided by user)

Access Audio by Cell Phone Host (such as Guide by Cell)

Hardware for Electronic Sandwich Board (portable DVD player, speakers, audio input)

Maintenance: None

Timeline:

Oct - Nov 

Contact Immigration Organizations (Joint Task)

Interview and Select Narrators (Joint Task)

Dec - Jan
Create Audio Recordings with Narrators (Joint Task)

Feb - March
Edit Audio Files (Joint Task)
Design Hand-Painted Signs (Ricardo)

Design Tour Map (Brooke)

April

Create Guide by Cell System (Brooke)

Paint Signs with Assistant (Ricardo)

Interview and Hire NYC-Certified Tour Guides for Bus (Joint Task)

May

Launch!

Additional Support: The Architectural League may be of help to us in identifying property owners that would be willing to host a sign or mural for our project, especially in the higher rent areas of Manhattan. 

Biographies:

Ricardo Miranda approaches art as a social practice that seeks to establish dialogue in public spaces. Having been born of immigrant parents and grown up between Nicaragua and San Francisco, a strong awareness of inequality and discrimination was established at an early age. Themes such as immigration, discrimination, gentrification and the effects of globalization extend from highly subjective experiences and observations into works that tactfully engage others through populist metaphors while maintaining critical perspectives.  Ricardo has established a socially investigative creative practice that utilizes whatever media possible to present content in a manner that may generate interaction and discussion by others.

Ricardo has a Masters of Fine Arts from Carnegie Mellon University and a Bachelor of Arts in Practice of Art and English Literature from the University of California at Berkeley.  He is based in Brooklyn, NY and is an Associate Professor of Art at The College of New Jersey

Ricardo’s work has been exhibited nationally and internationally. Recent exhibitions include: Im_polis, 2007, Laboratorio Arte Alameda, Mexico City; Russia: Significant Other, 2006, The National Center for Contemporary Art, St. Petersburg, Russia; FALLOUT: What’s Left, 2005/06 Momenta Art, Brooklyn, NY, USA; inSite_05: Tijuana Calling; Time Shift Ars Electronica 2004, Linz, Austria; Digitafogia, tactical media festival at Museum of Image and Sound, Sao Paulo, Brazil; Counter Culture at The New Museum of Contemporary Art, NYC; artport, gatepage web initiative of the Whitney Museum.
Ricardo has also been awarded several awards and honors including a New York Foundation for the Arts 2007 Fellowship, Tides Foundation Lambent Fellowship (2006-2009), Turbulence Commission, New Radio and Performing Arts, Inc. Commission (2004); Future of the Present Artist Fellowship from Franklin Furnace (2003); Artist in Residence at Harvestworks Media Center (2002); Electronic Media and Film Program, New York State Artists Grant Award (2003).

www.ambriente.com

Brooke Singer is a digital media artist who lives in New York City. Her work blurs the borders between science, technology, politics and arts practices. She works across media to provide entry into important social issues that are often characterized as specialized or opaque to a general public. She often uses emerging technologies because they are fun but also because they are contingent and malleable.

She is Assistant Professor of New Media at Purchase College, State University of New York, and co-founder of the art, technology and activist group Preemptive Media. She has exhibited and lectured in the U.S. and internationally, including at the Andy Warhol Museum; The Whitney Museum of American Art; The Neuberger Museum of Art; The Banff Centre for the Arts; Biennale de Montréal; Museum of Contemporary Art, Chicago; Diverseworks, Houston; Exit Art, New York and Barcelona’s Sonar 2006. With her collective Preemptive Media, Brooke was awarded the first Social Sculpture Commission by Eyebeam Art and Technology Center and the Lower Manhattan Cultural Council in 2005. She has received numerous other awards including from the New York Foundation for the Arts, New York State Energy Research and Development Authority, Franklin Furnace, Turbulence.org/New Radio and Performing Arts and the Experimental Television Center. 


www.bsing.net/blog
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Budget

5 Months of Guide by Cell Service (guidebycell.com)

Rate: $200/month 








$1000

Translator Fees








$1000

3 Electronic Sandwich Boards








Hardware and Materials







$500

3 Electronic Sandwich Board Carriers




Rate: $8/hour for 8 days (every Saturday for July & August) 


$1200

4 Mini-Bus Day Rentals – Carries 24 Passengers 

Rate: $500/day with driver (every Saturday in August) 



$2000

4 NYC-Certified Tour Guides (ganyc.org)
Rate: $300/tour








$1200

Painting Assistants

Rate: $15/hour for 40 hours







$600
2 Artist’s Fee

Rate: $5000/artist







          $10,000

Total









          $17,500
