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ABSTRACT

Nationwide Coverage of Same-Sex Adoption: A Community Structure Approach

Same-sex adoption is an emerging controversy in today’s society.  The ideas behind what important components are necessary for a healthy and stable family are continually changing.  Both supporters and opponents of same-sex adoption agree that foster children need the best care, but opinions differ concerning what type of people make ideal parents.  In some states same-sex adoption is supported, but in conservative Florida, homosexual couples are forbidden from adopting children.  On the other end, the American Academy of Pediatrics welcomes same-sex adoption.  Supporters of gay adoption argue that since there is no conclusive evidence on whether children of gay families are negatively impacted, and also because many children who are products of homosexual parents are happy and well-adjusted, there is no reason to ban same-sex adoption.  Opponents of same-sex adoption argue that both male and female counterparts are needed to adequately raise a family and homosexual parenting raises the occurrence of sexual abuse.  The differing opinions surrounding the issue and its relevance to society make same-sex adoption an innovative and cyclical topic to explore.


Specifically, this study contains newspapers from a variety of cities across the United States, and examines the way each city approaches and documents the topic.  The Community Structure Approach, initiated in Minnesota by Tichenor, Donahue, and Olien (1973, 1980) and revised and tested nationwide by Pollock and other researchers,  suggests that certain demographic structures of a community are linked to newspaper reporting on certain critical issues.  This approach was used to test a set of hypotheses exploring the correlations between city characteristics and newspaper reporting on same-sex adoption.


A sample of newspaper articles printed on the topic mostly containing over 500 words was collected from Lexis-Nexis from October 31, 2000 to December 1, 2002.  The resulting 216 articles were analyzed using content and statistical analyses.  Content analysis was completed by combining a prominence score, comprised of the article’s placement, length, headline size, presence of photographs or graphics, and an overall direction of favorability, unfavorability, or neutral/ balanced content for each newspaper.


Pearson correlations and regression analysis were used to link different city characteristics to the coverage of same-sex adoption.  Using Pearson Correlations and statistical analysis, the Gay Legal Index was found to have the greatest correlation with positive newspaper coverage of same-sex adoption (r = .687; p = .002).  The Gay Market Index, measuring the prominence of gay culture within a city was also found to be significant (r = .508; p = .026), while there was a negative correlation between coverage of same-sex adoption and families with children ages 8-10 (r = -.471; p = .038), 11-12 (r = -.498; p = .029), and 13-15 (r = -.503; p = .028).  Devotional reading also had a negative relationship with media coverage of Gay adoption (r = -.451; p = .046), while college education and cable television proved positively directional with same-sex adoption.
“As Rosie O’Donnell stepped out into millions of American homes, Iris and I were regularly interrupted in watching Rosie by our 6-year-old daughter’s attempts to hold off sleep: ‘I forgot to tell you something.’ ‘I can’t fall asleep.’ ‘What day is it tomorrow?’ Here we were, busy parenting while we watched a show about whether we make good parents, whether we should be allowed to parent at all.”
Lisa Eisenbud (From The Advocate, April 30, 2002)

 
In the United States alone, there are currently over a half million children in foster care, waiting to be adopted in permanent, loving homes (Morantz & Torrey 2002).  In March of 2002, Rosie O’Donnell, a longtime advocate of adoption, came out as a lesbian mom on Primetime ABC.  She cited her decision to come out to support adoption by gay parents after Steven Lofton and Roger Croteau, parents of five foster children, had the sanctity of their family jeopardized.  The state of Florida was threatening to take away their 11 year-old son Bert, who the couple of 20 years had taken in as an HIV-positive infant.
O’Donnell’s personal testimony as a gay foster parent and activist re-ignited a heated debate over the welfare of children and the status of what it legally and socially means to be a family.  Many cite the statistic from the Kinsey Reports of the 1940’s and 1950’s stating that 10% of the U.S. population is Gay, Lesbian, Bisexual, or Transgendered (GLBT) (Kinsey, 1948 & 1953).  Article 16 of the historic Universal Declaration of Human Rights states, “Men and women of full age, without any limitation due to race, nationality or religion, have the right to marry and to found a family… The family is the natural and fundamental group unit of society and is entitled to protection by society and the State (UDHR, 1948).”  With unprecedented rates of divorce, remarriage, single parenting and adoption, the modern definition of family greatly differs from the traditional notion of the nuclear family.

The resounding argument in the debate over gay adoption is the well-being of the child.  Advocates against gay adoption argue that both male and female parents are needed to properly raise a child.  Glenn Stanton of Focus on the Family says, “We can’t minimalize parenting and say that all we need are loving and involved parents, as if gender does not matter.  At the end of the day, there is no denying that both males and females matter in parenting” (Stanton 2002).  However, supporters of gay adoption acknowledge society’s evolving definitions of family, where the nuclear family has become the exception rather than the rule, and a significant number of children grow up in households with only one parent present, or with extended family.  They argue that so long as there are caring people willing to adopt and care for them, there is no reason why children should be bounced between foster homes with no sense of stability when there is a potential loving household waiting for them.
The community structure approach, developed by Pollock, will be used to study this issue.  By evaluating newspaper coverage for favorability and comparing it to city characteristics, hypotheses can be formulated predicting links between city demographics and variations in the way gay adoption is covered in local newspapers.  Newspapers are read by the most influential and well-educated readers, and therefore are very powerful in reaching decision-makers.  Newspapers are also major agenda-setters for other forms of media.  Discovering the association between different city characteristics and the media can reveal some of the ways that national issues are covered differently in specific regions by local media.  Thus, there is currently a gap in communications research regarding Gay family issues, and this paper seeks to fill in that gap by using the community structure approach to examine differences in newspaper coverage of Same-sex adoption.
Literature Review


Gay issues have had high visibility on the media agenda for the past ten years.  When Hawaii legalized same-sex unions in 1993, a wealth of media coverage erupted surrounding the issue of gay partnership legitimacy.  Within the next few years the visibility of homosexual lifestyles dawned in the media.  In fact, gay representation in the media has been an academic issue for nearly 20 years.   In 1985 “Homosexuality in Hollywood Films: A Contemporary Paradox” (Nelson, 1985) was published in Critical Studies in Mass Communication.  After Ellen DeGeneres came out as a lesbian on her show Ellen, primetime shows such as Dawson’s Creek began adding gay characters, and now award-winning shows like E.R. and Will & Grace feature gay lead characters.  The article “Ellen, Television, and the Politics of Gay and Lesbian Visibility” (Dow, 2001) was published in a communications journal but failed to expand its analysis to encompass the effects of groundbreaking Queer visibility
 on audiences, gay or straight. 
Yet gay parenting remained an untouched issue until Rosie O’Donnell came out as a lesbian, and because of her status as a foster mom and celebrity, the issue catapulted into the media spotlight.  The story exploded and ran on the front page of many national newspapers and magazines.  Yet, communication scholarship has failed to analyze this compelling issue.  Although articles were found concerning gay visibility in the media, there have been neither critiques nor examinations of media coverage relating to gay parenting and adoption.

In searching for scholarly articles concerning the relationship between the media and same-sex adoption, few results were found using the keywords “gay” and “adoption” in combination.  While there were no relevant articles on same-sex adoption within communication search engines such as Com Abstracts via Communication Institute for Online Scholarship (CIOS) and Comm Index, searches in political and sociological journals such as EBSCO and Lexis Nexis yielded more findings, though not always pertinent.  There were many articles on the issue of gay adoption citing both proponents and opponents of the issue such as “Childcare, problems and treatment” (Crawford, 1999), and “Pediatricians group backs gay parents” (Contemporary Sexuality, 2002). Articles such as “The Polls-Trends:  Attitudes Toward Homosexuality” (Yang, 1997) discussed attitudes towards homosexuality in a general sense, with adoption a minor component of the article.  However, few of these articles connected the issue to media coverage, public opinion, or political relevance.  Even an article titled “Queer Communication Studies” published in Communication Yearbook (Henderson 2001), discussed only interpersonal communication of gays, and failed to analyze GLBT presence in the media, or the political stakes of visibility.


Several communication searches yielded articles on the status of gay people as consumers of media, highlighting The Advocate as a prime example of a successful magazine devoted entirely to gay news and issues.  “Gay readers, Consumers, and a dominant Gay Habitus: 25 Years of The Advocate Magazine” (Sender, 2001) was found in the Journal of Communication, and details the lifespan of the newspaper-turned-magazine.  A previous article, “The Advocate: Setting the Standard for the Gay Liberation Press” (Streitmatter, 1993) discussed the demand for media for the gay public to consume.  From the original run of 500 copies in 1967, the newspaper exploded to 5,500 copies for distribution to Los Angeles within its first year, and the next year, in 1969, the press run was 23,000, with national distribution.  The once thirty-page newspaper is now a full color glossy magazine with advertisers such as Absolut Vodka® and Evian® natural spring water, and a distribution of over 100,000.


“The Politics and Ethics of Lesbian and Gay  “Wedding” Announcements in Newspapers” (Jensen, 1996) examined the political nature of newspaper decisions on how to print gay content in discussing editorial decision on whether or not to print gay commitment announcements.  This article was one of the few that studied media effects on readers.  An article in the headline news of The Advocate on March 21 (Advocate, 2002) published the results of a poll taken the day after Rosie came out documenting attitudes towards the comic as a lesbian mom.  Seventy five percent of all respondents, regardless of sexual orientation, said that Rosie O'Donnell's disclosure had no effect on their feelings toward her.  These articles are significant in that they consider public opinion and the effects of representations of gay family life in the media.  Thus, there is a great need to explore media coverage of same-sex adoption.  This study seeks to add to the communication literature a more thorough analysis of how the media covers the issue of adoption and life for Queer families, not only analyzing variations in newspaper coverage, but also linking that coverage to the demographics of different cities in the U.S.

Hypotheses

A review of communication literature and previous findings in the community structure approach yielded thirteen hypotheses falling into four umbrella categories.  These hypotheses analyze stakeholders, presence of privilege, and access to media, and how they affect favorability of the issue in newspapers.

Stakeholders


A large factor that could impact favorability of coverage in newspapers is the volume of legal activity related to the Gay Rights/Liberation movement in a city.  Because this type of information is largely unavailable through the censuses or official outlets, a “Gay Legal Index” was created.  The Gay Legal Index measures the favorability of legal conditions for Gays and Lesbians in a city, gauging the legislative climate, and the number of legal and political contacts in a city recommended by Gay Rights and Human Rights groups, such as the nationally recognized Lambda Legal Fund, and the Human Rights Campaign, a division of Amnesty International.  Laws relevant to GLBT life were coded, such as various types of adoption by gays, discrimination laws, and sodomy laws, which many gay advocates deem prejudicial to their way of life.
H1: The larger the presence of gay people in the legal sphere of a city, the more favorable that city’s newspaper will be of gay adoption (Lambda Legal Fund 2002, Gayellow Pages 2001-2002, Human Rights Campaign 2002).
Table 1: The Gay Legal Index 
(Lambda Legal Fund 2002, Gayellow Pages 2001-2002, Human Rights Campaign 2002)

	City
	
	
	
	Legal/ Political Services
	Laws for adoption by gay individuals
	Laws for adoption by gay couples
	Laws for second-parent adoptions
	Laws banning same-sex marriage
	Laws banning discrimination
	Laws allowing for partner benefits
	No Anti-sodomy laws
	Gays included in hate crime legislation
	Total

	Albany,NY
	
	
	
	1
	1
	1
	1
	-1
	1
	1
	1
	1
	7

	Atlanta,GA
	
	
	
	1
	0
	-1
	0
	1
	0
	0
	1
	0
	2

	Boston,MA
	
	
	
	2
	1
	1
	1
	-1
	2
	2
	1
	1
	10

	Chicago,IL
	
	
	
	2
	1
	1
	1
	1
	1
	0
	1
	1
	9

	Cleveland,OH
	
	
	
	1
	1
	-1
	0
	-1
	0
	0
	1
	0
	1

	Denver,CO
	
	
	
	1
	1
	1
	-1
	1
	1
	0
	1
	0
	5

	Houston,TX
	
	
	
	3
	1
	-1
	0
	1
	0
	0
	0
	0
	4

	MemphisTN
	
	
	
	2
	1
	-1
	-1
	1
	0
	0
	1
	0
	3

	Milwaukee,WI
	
	
	
	0
	1
	1
	-1
	-1
	2
	0
	1
	1
	4

	Omaha,NE
	
	
	
	2
	-1
	-1
	-1
	1
	0
	0
	1
	1
	2

	Pittsburgh,PA
	
	
	
	3
	1
	1
	1
	1
	1
	0
	1
	0
	9

	San Diego,CA
	
	
	
	1
	1
	1
	1
	1
	2
	2
	1
	1
	11

	San Francisco,CA
	
	
	
	6
	1
	1
	1
	1
	2
	2
	1
	1
	16

	Seattle
	
	
	
	5
	1
	1
	0
	1
	1
	1
	1
	1
	12

	Tampa
	
	
	
	3
	-1
	-1
	-1
	1
	0
	0
	0
	1
	2


Legend: 
“Legal and Political Services” received scores based upon the number of legal and political contacts listed in the Gayellow Pages.
“Laws for gay adoption by GLBT individuals, couples, and second parents” received scores based upon analysis by Amnesty International’s Human Rights Campaign Foundation.  They rated laws state by state with the terms “Bad,” “Good,” or “Mixed” to describe the legislation and legal climate.  Cities residing in states termed “Bad” received a score of -1, while those termed “Mixed” received a score of 0, and those termed “Good” received a score of 1.

“Laws banning same-sex marriage” were documented by Amnesty International’s Human Rights Campaign Foundation.  States that contained legislation actively banning same-sex unions received a score of -1, and states that had no such ban received a score of 1.
“Laws banning discrimination” were documented by the Lambda Legal Fund, a legal resource for GLBT people.  Cities received scores of 2 if they resided in a state that prohibited discrimination based upon sexual orientation, and had an executive order protecting gays from dismissal from a job based upon sexual orientation.  A score of 1 was received if the state provided only one of the two, and a score of 0 was given if no laws were in place banning discrimination based upon sexual orientation.
“Laws allowing for partner benefits” were documented by the Lambda Legal Fund.  Cities received a score of 2 if the state offered domestic partner benefits to employees, and a domestic partner registry.  The city received a score of 1 if the state provided only one of the two, and a score of 0 was received if the state offered neither domestic partner benefits to employees nor a domestic registry.

“No anti-sodomy laws,” documented by the Lambda Legal Fund,  was used as a further measure of the Gay legal climate of a city, since these laws have historically been used to persecute GLBT people for their sexual behavior.  Therefore, cities received a score of 1 if they resided in a state without anti-sodomy laws.  A score of 0 was received for cities within the two states with anti-sodomy laws, Texas and Florida.

“Gays included in hate crime legislation” was recorded by the Lambda Legal Fund.  Cities received a score of 1 if sexual orientation was included in Hate Crime legislation, and scores of 0 were received if they were not, or if no Hate Crime legislation existed, as in Tennessee.
“Total” was calculated by adding all of the values, for the comprehensive measure of “Gay Legal Index.”
One of the best community indicators to measure effect on newspaper coverage would be the number or percentage of GLBT people per city.  However, again, there is no current census information available on this issue.  What can be measured is the consumer relevance of the gay population.  Using an updated version of the Gay Market Index created by Dantas and Pollock, it is possible to measure the number of businesses or organizations per city that either cater to a gay clientele or advertise to the gay population.  In the past, this index has been found to correlate highly with favorable coverage of same-sex unions and same-sex adoption (Pollock & Dantas 1998, Tobin & Pollock, 1999)

H2: The more businesses or organizations that target a gay market in a city, the more favorable that city’s newspaper will be of gay adoption (Gayellow Pages 2001-2002).

Table 2:  Gay Market Index 
(Gayellow Pages 2001-2002)
	City
	
	
	
	Accommodations

Hotels, B&Bs
	Bars, Clubs, Discos
	Book

Stores
	Religious Groups
	Organizations

And Resources
	AIDS/HIV

Healthcare
	Gay Publications
	Total

	Albany,NY
	
	
	
	1
	0
	0
	2
	2
	1
	1
	6

	Atlanta,GA
	
	
	
	6
	2
	3
	4
	18
	3
	1
	36

	Boston,MA
	
	
	
	12
	2
	6
	3
	26
	0
	4
	53

	Chicago,IL
	
	
	
	6
	7
	3
	5
	31
	4
	7
	63

	Cleveland,OH
	
	
	
	3
	2
	2
	1
	20
	2
	2
	32

	Denver,CO
	
	
	
	0
	1
	3
	1
	13
	2
	0
	20

	Houston,TX
	
	
	
	5
	3
	1
	5
	27
	5
	3
	49

	MemphisTN
	
	
	
	1
	2
	0
	2
	5
	0
	2
	12

	Milwaukee,WI
	
	
	
	1
	2
	2
	0
	6
	1
	             0
	12

	Omaha,NE
	
	
	
	0
	2
	0
	1
	7
	1
	1
	12

	Pittsburgh,PA
	
	
	
	2
	3
	2
	1
	5
	0
	2
	15

	San Diego,CA
	
	
	
	7
	2
	0
	3
	15
	4
	1
	32

	San Francisco,CA
	
	
	
	12
	7
	5
	7
	35
	7
	3
	76

	Seattle
	
	
	
	5
	1
	4
	3
	21
	6
	1
	41

	Tampa
	
	
	
	6
	5
	1
	5
	16
	0
	3
	36


Belief Systems

Some religious groups are not supportive or sympathetic toward gay issues and advancement of gay rights.  In a previous study concerning same-sex adoption, student Beth Tobin asserted that future research should include analysis of correlation with Catholicism, because this is the most vocally anti-gay religion (Tobin and Pollock, 1999).  Also, according to the New York Times, “The Vatican calls homosexual practice a serious moral disorder” (Niebuhr, 1996, p. A1).  Therefore it is reasonable to assume that since the Catholic Church is clearly opposed to homosexuality, newspaper coverage in cities with high percentages of Catholics is presumed unfavorable toward same-sex adoption.  Thus:

H3: The greater the proportion of Catholics in a city, the less favorable the coverage of same-sex adoption (Catholic Almanac, 2000)

H4: The greater the proportion in a city engaged in devotional bible reading, the less favorable the coverage of same-sex adoption (Lifestyle Market Analyst, 2000)
Age/Position in the Lifecycle


From a similar perspective conclusions can be drawn about the demographics in an area, especially age.  Most people age sixty-five and older are not still rearing children and usually do not have children living at home, and therefore may be less interested in adoption issues.  Also, since same-sex adoption is a new and controversial issue, older generations may tend to oppose it.  A study conducted by Pollock & Yulis revealed that “age or approaching mortality is associated, as expected, with relatively negative coverage of physician-assisted euthanasia” (2000).  Since same-sex adoption is as debatable as physician-assisted euthanasia, it is safe to assume older generations will oppose it.  Thus:

H5: The greater the proportion of citizens age 65 and older, the less favorable the coverage of same-sex adoption (World Encyclopedia of Cities, 2002).

In a recent study conducted by Mink and Puma on the custody battle over Elian Gonzalez, it was found that nationwide newspaper coverage generally supported natural parents who play an active, attentive role in the rearing of offspring having a right to their children (2001).  It seems reasonable then to assume that families with adolescent children would be more likely to want to protect their children from stigmas associated with homosexuality including molestation, sexual abuse and abnormal behavior.

H6: The greater proportion of families with children ages 8-18, the less favorable the coverage of gay adoption (Lifestyle Market Analyst 2000).

Buffer Hypothesis

Previous research connecting city characteristics with privilege suggests that the higher the proportion of privilege in a city the more favorable the newspaper coverage of human rights issues.  This is exemplified well in previous research showing that the higher the level of privilege in a city, the more supportive the media has been of legalization of same-sex adoption (Tobin & Pollock 1999), and allowing gay people in the Boy Scouts of America (DuRoss, Moscatello, O'Rourke, Pollock, 2002).

To many, adoption rights for same-sex couples reflect the quest of gays and lesbians for recognition of their partnerships as legitimate family units.  Therefore, the struggle for recognition of these rights may be viewed as an extension of human rights; consequently, cities with high levels of privileged citizens may be associated with the favorable coverage of same-sex marriage.  

H7: The higher the percentage of college educated people in a city, the more favorable the coverage of gay adoption (Lifestyle Market Analyst 2001).

H8: The higher the percentage employed in professional/technical occupations in a city, the more favorable the coverage of gay adoption (Lifestyle Market Analyst 2001).
H9: The higher percentage of households with an income of $100,000 or more, the more favorable that city’s newspaper will be of gay adoption (Lifestyle Market Analyst 2001).
Access to Media

Previous work in the community structure approach found that the larger the number of FM stations in a community, the more favorable the coverage of those making human rights claims. Comparing city characteristics and newspaper coverage of physician-assisted suicide revealed a link between number of FM stations in a city and favorable coverage of the issue as a human rights claim (Pollock, J.C. & Yulis, S. 1999, May). Nationwide newspaper coverage of the legalization of same-sex marriage was also positively linked to FM stations (Pollock, J.C, & Dantas, G.  1998).

H10: The greater the number of FM stations in a city, the more favorable the coverage of gay adoption (Gale Directory of Publications and Broadcast Media 2002).

Unfavorable newspaper coverage of a patient's bill of rights was linked to the number of AM stations in that city (Pollock, J.C., Castillo, A., Solomon, A., & Griffiths, K. 2000, November). Unfavorable newspaper coverage of school voucher initiatives was also linked with number of AM stations per city (Green, R., Huebner, A., Levine, A., & Pollock, J. 2001, November). Trends in the community structure approach indicate that the larger the number of AM stations in a community, the more unfavorable the coverage of those making human rights claims.
H11: The greater the number of AM stations in a city, the less favorable the coverage of gay adoption (Gale Directory of Publications and Broadcast Media 2002).
The greater number of cable television stations in a city, the more favorable the coverage has been of physician assisted suicide (Pollock & Yulis, 1999).  It can be asserted that the greater number of cable television stations in a city, the more favorable the coverage of those making human rights claims, since cable television is always providing alternative perspectives on social issues and current events.  Therefore, the greater number of cable stations, the more favorable the coverage of Gay adoption.
H12: The greater the number of cable television stations in a city, the more favorable the coverage of gay adoption (Gale Directory of Publications and Broadcast Media 2002).

Since greater media access has been linked with the advocacy of social change, it is useful to study the relationship between newspaper circulation and media coverage of gay adoption.  Previous studies have used the community structure approach to explore the correlation between newspaper circulation and the promotion of social change. This correlation is likely to be even higher if the stakeholders themselves are creating the media.  Studies have found that the higher a city’s newspaper circulation, the more favorable the coverage of Ryan White, the boy who contracted HIV/AIDS from a blood transfusion, and the more favorable the coverage of legalization of physician-assisted suicide (Pollock, McNeil, Pizzatello & Hall, 1996; Pollock & Yulis, 1999).  Therefore, it is reasonable to conclude that a correlation between Queer publications and favorable coverage of gay adoption may exist. 

H13: The greater the number of gay publications (books, magazines and newspapers) in a city, more favorable the coverage of gay adoption (Gayellow Pages 2001-2002).
A Community Structure Approach 

When an issue concerning the rights of children and homosexual parents comes in to play, a scientific method of research is needed to approach the topic.  The debate concerning whether or not gays should be able to adopt children has opened a large debate establishing two sides to the issue: whether people support the idea of gay adoption or they oppose it.  The Community Structure Approach is useful to examine newspaper coverage of this issue for a variety of reasons.  First, newspapers serve as forums for public discussion of vital issues (Tichenor, Donohue & Olien, 1980).  More specifically, they function as community organizations that broadcast, distribute, negotiate, and discuss community concerns about critical issues (Pollock & Killeen, 1995; Pollock, Dudzak, et al., 2000; Pollock, Awrachow & Kuntz, 1994; Tichenor, Donohue & Olien, 1980).  
Secondly, “mainstream media are agents of social control for dominant institutions and value systems (Demers & Viswanath, 1999).”  At the same time, though, media have been increasingly receptive to change regarding issues that concern women, labor, minorities, environmentalists, and homosexuals.   The community structure approach can illuminate media receptivity to political and social change, linking varied newspaper coverage to demographic differences among cities.
Third, newspaper reporting often encompasses a narrative “frame” (Pollock, Dudzak, et al., 2000), meaning media scholars have determined that newspapers are closely tied to their respective communities.  According to Smith, "The media may be viewed as prominent subsystems within the larger social systems of the community; thus they tend to reflect the values and concerns of dominant groups in the community they serve (Smith, 1984).”  The community structure approach builds on this premise, as it “focuses on the ways in which key characteristics of communities (such as cities) are related to the content coverage of newspapers in those communities (Frey, Botan, and Kreps, 2000).”  In effect, this approach “suggests that community or city characteristics have a great deal to do with reporting on critical events that affect the nation (Pollock, Coughlin, Thomas, Connaughton, 1996).”
Initially developed by Tichenor, Donohue, and Olien in Minnesota (1973, 1980), and elaborated by Demers (1996a, 1996b), the community structure approach has been tested in nationwide studies by Pollock and colleagues (1977, 1978, 1994-2001).  Previous community structure studies have focused on social and political issues including Roe v. Wade (Pollock, Robinson, & Murray, 1978); a 1976 Supreme Court abortion decision (Pollock and Robinson, 1977); Magic Johnson's HIV announcement (Pollock, Awrachow, & Kuntz, 1994); physician-assisted suicide (Pollock & Yulis, 1999); cloning (Pollock, Dudzak, et al., 2000); the Patients' Bill of Rights (Pollock, Castillo, et al., 2000), and tobacco's Master Settlement Agreement (Pollock, Miller, & Caldwell, 2001).  These studies have shown that there is a link between city characteristics and newspaper reporting on social and political issues.  This link may be present due to the fact that a newspaper is “a business requiring the sale of product to stay in operation” (Pollock, Shier & Slattery, 1995).   According to Swisher and Reese, "As businesses, newspapers are inextricably linked to the local economy; their two forms of financial support, advertising and issue sales, are largely functions of local economic health" (Swisher & Reese, 1992).  Because a business is based on profit, “perspectives that stray too far from public view points would be disadvantageous for newspapers as economically viable institutions” (Pollock, Shier, Slattery, 1995).  Since previous studies have shown a correlation between newspaper coverage of critical issues and city characteristics, this study will also use the community structure approach to examine nationwide variation in newspaper coverage of same-sex adoption and explore whether certain city characteristics affect the direction of the coverage on this topic.

Methodology

 This study investigated the coverage of same-sex adoption across fifteen different United States cities.  A total of 216 articles, printed from October 31, 2000 to December 1, 2002 were surveyed for their coverage of same-sex adoption.  The selection of 15 newspapers was based on geographic dispersion, representing a national cross-section of the United States, and upon their availability in the Lexis-Nexis program.

The New York Times, The Washington Post, and the Los Angeles Times were not included in the survey because of their national or regional status, representing demographic influences beyond their city boundaries.  A sample of  around 20 articles per newspaper, usually containing 500 words or more, were coded using content and correlation analysis, and given two scores.  The following newspapers were utilized: The Times Union, The Atlantic Journal and Constitution, The Boston Globe, The Chicago Sun Times, The Plain Dealer, The Denver Post, The Houston Chronicle, The Commercial Appeal, The Milwaukee Journal Sentinel, The Omaha World Herald, The Pittsburgh Post-Gazette, The San Diego-Union Tribune, The San Francisco Chronicle, The Seattle Post-Intelligencer, and Tampa Tribune.
Measures and Dependent Variables


All articles were coded and assigned two scores.  The first was a prominence score, which is a numerical rating from 3 to 16 points.  This prominence score was based on the placement of the article in the newspaper (front page of first section, front page of interior section, inside of first section, or other), the headline size (number of words in the headline), the length of the article (number of words), and the presence of any photographs (none, one, or two or more).  The articles that received the greatest number of points were considered to receive a higher prominence score.


Table 3:  Prominence Score*

(for coding databases)

	Dimension
	4
	3
	2
	1

	Placement
	Front page of first section
	Front page of inside section
	Inside of first section
	Other

	Headline Size 

(# of words)
	10+
	8-9
	6-7
	5 or fewer

	Length of Article (# of words)
	1000+
	750-999
	500-749
	Less than 500

	Photos/Graphics
	2 or more
	1
	
	


*Copyright John C. Pollock 1994-2001

After examining an article’s content, a second directional score was given and each article was coded favorable, unfavorable, or neutral/balanced.  The directional score was based upon the following:

Favorable Coverage:  Articles were coded as “favorable” if their content was determined to be positive coverage of same-sex adoption.  Favorable articles put names and faces to statistics. “Zane Kuchera is not just any weekend dad.  His two children visit him every other weekend at this roomy house on Roseanna Park Drive, where they spend time together…Ten-year-old Zane Kuchera II carefully constructed a futuristic Lego-like roller coaster in his dad’s living room…A few things set this scene apart from many other suburban households: Kuchera lives here with Mark Herdeg, his partner of three years (Sweeney, 2002).” They also tend to discuss court rulings in favor of gay adoption, discrimination issues (citing local laws and describing them as discriminatory), abilities of gays to parent just as well as heterosexual families, and cite expert testimony that children from same-sex households were well-adjusted, and emotionally normal children.

Unfavorable Coverage:   Articles were coded as “unfavorable” if they did not support same-sex adoption.  Many times Christian groups were cited, and articles asserted that the traditional “nuclear family” is the best setup for children.  “Unfavorable” articles discussed court rulings against gay adoption, criticized gay lifestyles in general, often stating that gay parental relationships are not stable, and would adhere to the assertion that gay people are social deviants.

Neutral/Balanced:  Articles were coded as “neutral/balanced” if information was presented in an objective way, simply stating the facts and citing advocates for and against gay adoption, offering neither side more sway than the other.  “Balanced/neutral” articles discuss both advantages and potential disadvantages of adopting children to gay couples.

After the articles were given a directional score, the scores were used to test for the intercoder reliability of the study.  In the 216 articles surveyed, the two researchers disagreed on a total of 23, meaning that 193 were in agreement.  The prominence and directional scores were then combined, using Scott’s P1 Coefficient of Imbalance for each newspaper.  A Scott’s P1 Coefficient of Imbalance of .812, or 81.2% was achieved.
Media Vector Calculated Using a Coefficient of Imbalance

The prominence and directional scores were then combined, using psychology’s Janis-Fadner Coefficient of Imbalance for each newspaper, to find the media vector. 
The coefficient is called the media vector because the vector is similar to a vector in physics, which combines the prominence and directional score to find a measure of impact.  


The media vector score varies from +1.00 to -1.00.  This score covers all findings of newspaper coverage of same-sex adoption into a numerical value that can be calculated.  Scores between 0 and -1.00 indicated unfavorable coverage of same-sex adoption, and scores between 0 and +1.00 indicated favorable coverage. (See Table 2).  Articles using the Janis-Fadner Coefficient of Imbalance, or media vector, in communication research have been accepted for publication in many journals such as Communication Yearbook and Newspaper Research Quarterly.  Research coders were aware of a wide range of possibilities concerning the initial hypotheses, but also since researchers had no stake in the results of the study, findings are accurate.  Also, using the media vector formula, there is no way a coder can predict or sway the effect of individual coding decisions and in turn the outcome of any of the hypotheses.

Table 4: Calculating the Media Vector*

f = sum of the prominence scores coded “favorable”

u = sum of the prominence scores coded “unfavorable”

n = sum of the prominence scores coded “balanced/neutral”

r = f + u + n

If f > u (the sum of the favorable prominence scores is greater than the sum of the unfavorable prominence scores), the following formula is used:

Favorable Media Vector:

FMV = (f2 - fu)                                (Answer lies between 0 and +1.00)

                 r2

If f < u (the sum of the unfavorable prominence scores is greater than the sum of the favorable scores), the following formula is used:

Unfavorable Media Vector:

UMV = (fu – u2)                        (Answer lies between 0 and -1.00)

                   r2

*Media vector copyright John C. Pollock, 2000-2001

Procedures 

Two statistical procedures were used to explore the relationship between city characteristics and the coefficient of imbalance, Pearson correlations, and regression analysis.  In order to find which city characteristics were most strongly associated with the coefficients of imbalance, Pearson correlations were conducted.  In addition, regression analysis was used to decide the relative strength and importance of each independent variable.  These two procedures show the association between specific city characteristics and coverage of same-sex adoption.

Results


Newspaper coverage of same-sex adoption varied from October 31, 2000 to December 1, 2002.  All media vectors ranged from -.1550 to +.8591.  Table 3 offers a complete list of these scores.
Table 5: Media Vector Coefficients

	City
	Newspaper
	Media Vector

	San Francisco, CA
	San Francisco Chronicle
	.8591

	Pittsburgh, PA
	The Pittsburgh Post-Gazette
	.7049

	Seattle, WA
	Seattle Post-Intelligencer
	.6287

	San Diego, CA
	San Diego-Union Tribune
	.5814

	Boston, MA
	The Boston Globe
	.4907

	Milwaukee, WI
	Milwaukee Journal
	.4648

	Houston, TX
	The Houston Chronicle
	.4561

	Tampa, FL
	The Tampa Tribune
	.3953

	Chicago, IL
	Chicago Sun Times
	.3449

	Omaha, NA
	Omaha World Herald
	.2641

	Atlanta, GA
	The Atlanta Journal and Constitution
	.0680

	Denver, CO
	The Denver Post
	.0106

	Albany, NY
	The Times-Union
	-.0710

	Cleveland, OH
	The Plain Dealer
	-.1210

	Memphis, TN
	The Commercial Appeal
	-.1550


In order to find the nature of the link between city characteristics and variation in coverage, the newspapers were ranked according to their media vectors and then Pearson correlations were calculated.
Table 6: Pearson Correlation Results
(With Condensed Gay Legal & Gay Market Indices)

	Hypothesis
	Pearson Correlation
	Significance Level

	%Business/Organizations Catering to gays (combined)
	.508
	.026

	%Gays in the legal sphere (combined)
	.687
	.002.

	Families with children ages 

8-10
	-.471
	.038

	Families with children ages
11-12
	-.498
	.029

	Families with children ages

13-15
	-.503
	.028

	Families with children ages

16-18
	-.383
	.080

	Percent Catholic per city
	.066
	.408

	Percent engaged in devotional reading per city
	-.451
	.046

	Percent with college education per city
	.421
	.059

	Percent in professional/

technical occupation per city
	-.332
	.113

	Percent with incomes over $100,000 per city
	.009
	.488

	Percent of population aged 65 and older per city
	.239
	.196

	Number of FM radio stations per city
	.287
	.150

	Number of AM radio stations per city
	.285
	.152

	Number of cable television stations per city
	.431
	.054

	Number of Gay publications per city
	.209
	.227


Table 7: Pearson Correlation Results
(Expanded Gay Legal & Gay Market Indices)

	Hypothesis
	Pearson Correlation
	Significance Level

	%Business/Organizations Catering to gays (combined)
	.508
	.026

	      Accommodations:

      Hotels, Bed & Breakfasts
	.569
	.013

	      Bars, Restaurants, Clubs,   

      Discos
	.467
	.040

	      Bookstores/Newsstands
	.415
	.062

	      Religious Groups/ 

      Organizations
	.413
	.063

	      Organizations/

      Resources
	.421
	.059

	      AIDS/HIV Support and 

      Resources
	.445
	.048

	%Gays in the legal sphere (combined)
	.687
	.002.

	      Legal and Political 

      Contacts
	.627
	.006

	      Laws allowing adoption 

      by GLBT individuals
	.079
	.390

	      Laws allowing adoption 

      by same-sex couples
	.601
	.009

	      Laws allowing second-

      parent adoptions
	.408
	.066

	      Laws banning same-sex 

      Marriage
	.270
	.165

	      Laws prohibiting 

     discrimination based on 

     sexual orientation
	.579
	.012

	      Laws recognizing 

     domestic partner benefits
	.484
	.034

	      No Sodomy Laws
	-.125
	.329

	      Laws including sexual 

      orientation in Hate Crimes 

      legislation
	.446
	.048


Media vectors and Pearson correlations yielded significant findings concerning the Gay Legal Index, Families with children ages 8-15, and devotional reading.  Upon deconstructing the Gay Market Index, significant results were found regarding accommodations, restaurants and clubs, and AIDS/HIV healthcare resources.  Within the Gay Legal Index, legal and political contacts, legislation favorable to adoption by gay couples, inclusion of sexual orientation in anti-discrimination laws, benefits for same-sex partners, and inclusion of sexual orientation in hate crimes legislation all proved significant.  
Gay Legal Index: Associated with Positive Coverage of Same-sex Adoption

This study strongly confirms the expectation that the better the legal climate for gays, lesbians, bisexuals, and transgendered members of a city, the more favorably newspapers would cover same-sex adoption (r = .687; p = .002).  These results suggest that the presence of gays and lesbians in the legal sphere of a city, according to the "Gay Legal Index" created, may be taken into account by the print media.  The higher the presence of Gay rights activism in the courtroom and the legislative buildings, the more supportive the media climate seems.
Gay rights have been argued in the courtroom since the early 1970s, with the formation of groups like the Lambda Legal Fund.  Within their mission statement is powerful testimony of the relationship between legal battles and social awareness of Gay rights.

Since 1973, Lambda Legal has challenged our courts and our constitutional system to open up the promises of liberty and equal treatment to lesbians, gay men, and people with HIV/AIDS. In the process, we have won significant victories both in and out of the courtroom. By widely publicizing our cases, we break the silence that has traditionally surrounded our lives and tell the real stories about ourselves. We work under the belief that legal change comes not in the vacuum of a courtroom or because of the exceptional skills of lesbian and gay lawyers, but because the citizens of this country have come to believe that certain ideas, actions, and prejudices must not be reinforced by our courts (Lambda Legal, 2002).
Thus, in states where Gay rights have been furthered through legislation or court decisions, there is greater awareness and support of these issues within newspapers.  It is reasonable to suggest that newspapers, by covering the issue of same-sex adoption in a more positive light in areas with a visible gay and lesbian legal presence, are showing their support for a readership composed of gays and lesbians, in order to benefit from this powerful political group.  

Gay Market Index: Associated with positive Coverage of Same-sex Adoption

This study also confirms that the higher the total number of local businesses and resources owned by or catering to the GLBT community in a city, the more favorably newspapers covered the issue of same-sex adoption (r = .508; p = .026).  These results suggest that the presence of gays and lesbians in a city, according to the "gay market index" created, may be taken into account by local newspapers.  
Gay and lesbian consumers constitute a distinct consumer niche for marketers... The absence of children in the vast majority of gay households means that these households… have dramatically more discretionary income, that is, money that's not earmarked for necessities like feeding and clothing the kids and paying for their health care… Gay and lesbian consumers are more likely to have time for leisure activities, and are thus especially interesting prospects for products and services that are consumed in units of disposable time. This includes entertainment and travel and all the industries they encompass (Buford, 2000).

The power of the affluent and well-educated Gay market has been recognized by local news media, who reward their consumer constituency with favorable coverage of the issue of same-sex adoption (DeLozier & Rodrigue, 1996).
Stakeholders Hypothesis Confirmed: Families with Young Children Associated Negatively with Same-sex Adoption

Families with adolescent children proved significant with negative coverage of same-sex adoption.  Most significant was families with children ages 13-15 (r = -.503; p = .028), followed by families with children ages 11-12 (r = -.498; p = .029), and families with children ages 8-10 (r = -.471; p = .038).  This proves the hypothesis that many people still believe that homosexuality is dangerous to young children.  “Homosexuals should not be permitted to adopt or provide foster care, because it's not in the best interest of children,” said Alan Chambers, head of Exodus North America, a Christian ministry that claims to assist individuals in “overcoming homosexuality.”  An increasing number of individuals who contact Exodus have had homosexual parents, he said. “They were raised in gay-parent households, and it was detrimental to them, especially as they grew older (Kennedy, 2002).”


There are also still stigmas associated with Queer sexuality that have strong connotations of sexual abuse for the general public.  When the scandals of molestation within the Catholic Church broke, many people were quick to brand the issue as one of homosexuality rather than socially deviant individuals.  Rod Dreher of the National Review said, “This is chiefly a scandal about unchaste or criminal homosexuals in the Catholic priesthood, and about far too many in Church leadership (Dreher, 2002).”  The resistance was strongest with families with children ages 13-15, the prime ages for sexual development of adolescents.  If not for fear of molestation, there may also be a fear of having a “sexually deviant” child as well.
Stakeholder Hypothesis Supported: Devotional Reading Significant


Religious devotion proved the stakeholder hypothesis by correlating devotional reading with unfavorable coverage of Gay adoption (r = -.451; p = .046).  Those most devoted to their faith in the purest form are more likely to strongly oppose homosexuality.  Regarding same-sex marriage, Pope John Paul II not only reiterates the Church's refusal to recognize same-sex unions, but calls on Catholics to oppose the legal recognition of such marriages on the grounds that they are "a serious threat to the family and society" and "inappropriately conferring an institutional value on deviant behavior" (Eskridge, 1996)

Religious groups who read the Bible at its most literal often cite the chapter of Leviticus which states, "You shall not lie with a male as with a women; it is an abomination (Leviticus 18:22 and 20:13).”  This is usually interpreted by groups such as the Westboro Baptist Church of Topeka, Kansas, headed by by Pastor Fred Phelps  to mean that God deems homosexuality as unnatural, and morally wrong (WBC 2002).  Therefore, it is not surprising that devotional reading correlated more negatively with same-sex adoption than Catholic Church membership.
Directional Findings: College Education and Cable Television Positively Directional 

Cable television was found to have a directional correlation with same-sex adoption (r = .431; p = .054).  This supports the hypothesis that television provides a window of social change in the world, and with cable shows such as Queer As Folk gaining immense popularity, it is reasonable to assume that cable tv has a positive relationship with media coverage of same-sex adoption.  Similarly, college education showed a positively directional relationship with media coverage of same-sex adoption (r = .421; p = .059).  This supports the hypothesis that those with a college education tend to be more sympathetic towards Gay rights issues.  The number of gender studies programs in the U.S. has quadrupled since the early 1970’s, and is now a worldwide curricular phenomenon (National Women’s Studies Association, 2002).  Learning about Gay issues is now a regular component of a college education.
Regression Analysis
Upon running a regression of the variables, it was discovered that the following three variables accounted for 60.7% of the variance in their association with the media vector: Gay Legal Index, Families with children ages 11-12, and Families with children ages 8-10.  More specifically, the Gay Legal Index, which has a correlation of .687, which accounts for 47.1% of the variance and illustrates the strongest relationship.
Table 8: Regression Analysis
(Condensed Gay Legal and Gay Market Indices)

	Model
	R

(equation)
	R Square

(cumulative)
	R Square Change
	F Change
	Significance of F Change

	Gay Legal Index
	.687
	.471
	.471
	11.595
	.005

	Gay Legal Index, Families with children ages 11-12
	.739
	.546
	.075
	1.85
	.184

	Gay Legal Index, Families with children 11-12, Families with children 8-10
	.779
	.607
	.061
	1.704
	.218



When the regression analysis was run a second time listing each aspect of the two indices separately, while still including them, restaurants, bars and clubs also demonstrated significance.  Combined with the Gay Legal Index, the correlation is .743 and accounts for 55.2% of the variance.
Table 9: Regression Analysis
(Expanded Gay Legal & Gay Market Indices)
	Model
	R

(equation)
	R Square

(cumulative)
	R Square Change
	F Change
	Significance of F Change

	Gay Legal Index
	.687
	.471
	.471
	11.595
	.005

	Gay Legal Index

Restaurants & Bars
	.743
	.552
	.081
	2.164
	.167

	Gay Legal Index

Restaurants & Bars

Families with children 11-12
	.768
	.590
	.038
	1.024
	.333

	Gay Legal Index,

Restaurants & Bars,

Families with children 11-12,

Families with children 8-10
	.796
	.634
	.044
	1.201
	.299


Conclusion and Implications for Further Research
The debate over allowing Gay, Lesbian, Bisexual, and Transgendered people to adopt is a controversial topic and reveals nationwide variations in newspaper coverage.  Overall, the study found most city newspaper coverage of same-sex adoption to be favorable or balanced/neutral.  This may suggest that, on the whole, the country recognizes the need for loving and supportive family environments for children, and that sexual orientation is not the deciding factor in parenting.  

The most significant finding was the confirmation of the Stakeholder hypothesis, with regard to the Gay Legal Index.  The Gay Market Index also further demonstrated the power of a Gay consumer presence in a city, while families with adolescent children correlated unfavorably with coverage of same-sex adoption, confirming the negative social stereotypes of Queer life with abnormality.  Devotional reading, too, confirmed the negative religious stigmas of abomination associated with homosexuality.
Newspapers may have been sensitive to the general opinion of the American public, which is reflected in the 12 positive media vectors, and only 3 negative.  With beloved pop-culture figures such as Rosie O’Donnell “coming out,” familiar names and faces are now attached to political Gay rights issues, now important topics on the media’s agenda.
Surprisingly, the Buffer Hypothesis found no conclusive link with newspaper coverage of same-sex adoption and level of privilege, contradicting previous research by Pollock and Tobin (1999), and Pollock, DuRoss, Moscatello, and O’Rourke (2002) showing empathy for Gay issues from privileged groups. Income over $100,000, and employment in a professional/technical occupation played an insignificant role in strong contrast to the Gay Legal Index.  Perhaps it is no longer power stemming from privilege that affects Gay Issues in the print media, but power stemming from political clout.

Future research on this topic could focus on the variations in coverage in specific city or region both before and after the introduction of Gay rights legislation. Also, a different time frame (since Rosie O’Donnell’s quest for homosexuals’ right to adopt), and/or using contrasting newspapers or a wider sample could be effective.  Since one court ruling would often bring an onslaught of positive media stories, studies could be conducted to see how much this favorability was impacted by the legislature.  With upcoming prominent court cases such as Lawrence and Garner v. Texas, a case of two men suing the state for wrongful arrest for sodomy, and Lewis et. al. v. Harris et. al., a case of seven Gay and Lesbian couples suing the state of New Jersey for recognition of their domestic partnerships, Gay legal rights is becoming a prominent political issue, and there is a wealth of information to study.
While certain patterns linking city characteristics with reporting on critical events have been observed, the reasons for these patterns deserve further exploration. sample of newspapers. 
 The driving force behind these patterns could be a multitude of factors, including shifting social values, changing newsroom recruitment patterns, changing demographics in specific cities, or an evolving sense of a journalist's “interpretive community” (Selizer, 1993; Berkowitz & TerKeurst, 1999).  While any combination of these factors, or any others not mentioned, could have contributed to the variation in newspaper coverage of Gay family issues, there is a clear link between city characteristics and newspaper coverage of this issue.
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� The term Queer has been used freely throughout this paper because it is the preferred term of the participants within these academic and social movements.





